OVERALL OBJECTIVES AND STRATEGIES for S2B WORK 

2008-2009

1. Develop effective pan-European movement opposing Global Europe trade agenda and promoting alternative progressive proposals for trade and investment

STRATEGIES

► Use key moments of mob to reach out to other social movements in Europe

► Key groups and networks targeted : FoE, Attac, Cidse, Aprodev, Concord, trade unions, climate groups, lab and glob, network on pub services, alter-EU, women’s groups, migrations groups...

► Producing and disseminating accessible materials – website, video, briefing papers, publications...

ACTIVITIES

· Participation in and proposing activities at : 

· the European Attac summer university in Sarrebrücken,

· the migrations WSF (September 2008), 

· the ESF (next in Malmö, 17-21 September), 

· the CAP counter-summit (Annecy, 20-21 September) 

· Decent Work day (7th October)

· the counter-summit on migrations in France 16-17 october, 

· the mobilizations on climate change around the Poznan conference at early December

· Preparing a mobilization tool kit for the ESF

· Develop and update the GlobalEurope Watch Website

2. Influence key decision-makers eg. Barroso and member state governments (UK, France, Germany) regarding the new Trade commissioner appointment and the need for a new trade policy

STRATEGY

► Use public opinion to express concerns and raised alternative trade proposals 

ACTIVITIES

· Media coverage 

· In-country lobbying (e.g. Email actions) and / or speaker tours (After the ESF, around the Global Europe action day...)

· Conf/ Public debate in Brussels (?)

· Global Europe Day of action

3. Influence MEPs to demand a progressive trade policy in run up to 2009 elections and beyond

STRATEGY

► Public opinion and media as above

ACTIVITIES

· National level work eg. 

· Lobbying – email, delegation…

· Conf / Public debates?

· Decentralizing the Global Europe Day of action (?)

· Clear set of progressive proposals

In the frame of the electoral campaign prior to the EP Elections, this work will target the candidates and will be done mainly at the national level, on the basis of tools and actions developed by national groups. 

4. Use upcoming EU Presidencies to press for change of trade policy

STRATEGIES

► Use key moments in EU political agenda with bi regional trade networks as Enlanzando Alternativas, EU-ASEAN, ATN... :

· to co-organize joint actions and initiatives

· to create public and media pressure

· to win new allies 

· to advance alternative trade proposals 

► Start identifying key groups in the next countries which will take over the Presidency to develop joint plans and ideas 

ACTIVITIES

· Take contacts with Czech and Swedish groups to start preparing the next presidencies

Key events to be identifed and used : Heads of state meeting in LAC in Spain, EU-ASEAN Ministerial meeting (Hanoï, 15-17 October), EU-India Summit (29 September in France), EU-Africa (Next EU-AU ministerial Meeting in Paris at mid-october, focused on migrations issues), Ecofin Spring Meeting 2009... 

5. Take effective action on key FTAs at critical moments together with southern partners

STRATEGIES

► Mobilise and lobbying at key moments – Brussels, European countries and south 

ACTIVITIES

· Lobbying MEPs, MPs and ministers and officials, e.g through the INTA Committee, the Development Committee at the EP... 

· Reach out to trade unions and CSOs in Europe and the Global south 

· Respond positively to calls from southern groups for European action at key moments

KEY MOMENTS : Stop EPA action day (27th Sept.) and AEPF (Beijing, mid-october)



